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BACHELOR OF BUSINESS ADMINISTRATION
II & 1 YEAR (2021-2022)

puration of Internal Assessment 30minutes
Duration of Semester Examination 21/2 hours
Marks of Internal Assessment 20 Marks (MQ’S) 20 x 1
Assignment 05 Marks
Minor project/Presentation 10 Marks
Total 30 Marks
Marks for semester Examination 70 Marks
Total 100 Marks

(Implementation of CBCS pattern)
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To,

BBA(CBCS)Syllabus2021-2022

Sub: Convening of Board of studics inccting - Reg.

St,

We are happy to inform that Hindi Mahavidyalaya had been Re-Accredited by NAAC and
completed 2™ cycle of autonomy for a period of five year i.e. from 2018-2022conferred Autonomy for
a period of Six years, from 2012 to 2018. We have introduced B.B.A course in English medium in the
year 2012 — 13 and we have introduced CBCS from the academic year i.c., 2016 — 17.

As a consequence, we have constituted Board of Studies for different departments as per the

UGC norms duly ratified by Osmania University. As a member of Board of studies you are requested
to make it convenient to give the date and time of meeting after in the month of April 2021, For the
zpproval of BBA syllabus for the scademic year 2021-2022 for I1(37& 4™)& I11(5%& 6™ year.

Thanking You,

Yours faithfully,
I
| " [
\,{ N

—

Dr. Y.V. Rao,

Principal,
PRINGIFAL
HIND! MAHA VIDYALAYA
(AUTONOMOUS)

Arts, Commerce & Sclence
Nallakunta, Hyderabad-44
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MINISTRATION
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» Welcoming the Members by Chairperson, SriDr Y V RA
he BOS members.
» To present the Syllabus of ITand IIT YEAR  papers and approval by the
> To approved the II and III'Y car Syllabus

issi inci irector. !
» Any other matter with the permission of Principal/Dire J\) i\/(4
|
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 \CHELOR OF BUSINES ADMINISTRAT;0)

DEPARTMENT OF

Bachelor of Business Administration

Course: * cademic Year: 2021-2022

Course Objectives:

o To impart the students with rnulti—Disciplina.ry .knowledgc in Business Management,
Commerce and Accounting, Economics,Statistics, IT and Legal Framework governing modery
enterprises and corporate.

o To train students to have competitive advantage in terms of both horizontal and vertica]
mobility in their career path and growth.

e To equip students to become successful in getting placement in corporate as Junior Managers,
Professional Certification and Higher Education.

Instructions Schedules:

The course is carried out under Semester

pattern with respect to teaching, evaluation, assessment
and award of degree. Semester is 2 pe b ching, B

riod of instruction lasting 16 weeks.
|
o
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DEPARTMENT OF BACIHELOR OF BUSINESS ADMINISTRATION

BOARD OF STUDIES

Notice/ Agenda
For Board of Studics Mceting,

Date: Time:

Location: Committee Room, Hindi Mahavidyalaya

Notice is hereby given to the members of the Board of Studies, Department Of Business Management,

Hindi Mahavidyalaya that the Board of Studies will held on ),5’ IO’ 2021 at 1200 in

Committee Room. All the members are requested to attend the meeting and give their valuable

suggestions.

The Agenda for the meeting is as follows:

Topic:
1. Approval of I1& III year Syllabus
2. Approval of Question Paper pattern
3. Approval of Model Question Paper
4. Any other matter with the permission of the chairman.

SriDry VRAO

HOD,

Department of Business Management
Hindi Mahavidyalaya College

Copy To:
AllBOS members
MEMBERS: ‘.
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2.V Santoshi-Asst prof Dept of Busincss ma gcment// = ‘,0$

Expert . it i ),;;,i
Raing Varma i 0> VU2t

g N o J, -
4.Aarti Sharma - Asst prof Dept of Business management =7 -

S‘Pranceth J- ASSt pI'Of Dept OfBUSiDCSS management
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i welcome to all members of (he
chairperson extending a warm we _ '
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i 11 the me
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Topic No. 2;

f BBA and following
Question Paperpattern was discussed for SEMESTER- [1& ITI rd YEARS 0
points are incorporated:

ester
, 7 rks for End Sem
Each Course Will Have 100 Marks per semester (30Marks for Internals & 70 Ma

Examination).

Internals Assessment:
—=11a15 Assessment:

* 2 internal Assessments per course,

Half an hoyr per test

20 Multiple Chojce Questions carry 1 mark each, f
20 marks cach (average to be given)
Assignment of 5 Marks,
No Retest,

*  Mini Project & Prcscnlalion of § ks
External Examinalion: Matls
\
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. e
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1500 BOS 151+ *PProveq . 11° Members, the Model Quest

i LOPics i 1, Syllab]u 08 took 4 note Oftl{c ¢ samg jg ¢nclosed. ‘e the option °

16 Meeting ¢ d wigg o 0Us. Mempep: suggestion to exercis =

valuable Suggestio ¢ A vote of lhanh | the mcmbe
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DEPARTMENT OF BACHELOR OF BUSINESS ADMINISTRATION

BBA —IIYear (III&IVSemester) Syllabus for the year 2021— 2022

2NPYEAR
SEMESTER-III
C(';);;sec CourseTitle HPW | Credits | ExamHrs. Marks
ELS3 English(FirstLanguage)-3 3 3 v
MIL 3 MIL-3 3 3 V]
a) Communication skills
SEC1 b) Professional skills 2 2 I%Hr‘s. 350 +151
a) Basic Quality Management 1/ TTse
SEC2 b) Business Policy and Strategy 2 2 LAkES: 350 #151
DSC301 | Human Resource Management 5 5 3Hrs. " 70U 4301
Information Technology for 4T+ 60U+20P+
DSC302 Business 1P 5 3Hrs. 201
DSC303 | FinancialManagement 5 5 3Hrs. 70U +30I
! TotalSemesterCredits 24125 | 25
o
A 0 {,LLF
DrY VRAO Prof.V.SUDHA rof K.G.Chandrika.  Dr Y.V.Rao
Bgiﬁﬁ;&é ON BOS CHA{RPERSAN O.U O U NOMINEE PRINCIPAL,
‘|N VIDYALAYApS IN BUSINESS 17 ANAGEMENT  DEAN PRINCIPAI
| S) ¢ ErpISMANIA Unitve 2817 Faculty of Management HINDI MAHA VIDY
M@% 11) CEﬁpgerabad 500 007, T7.S., IndiaOsmania University, ONOMOL
\rii';s Commerce _ . - Hyderabad-500 007, Telangana s, Comymerce &
a ?ﬂ\mﬁ&ﬁﬂﬁgﬁqﬁ pt of Business management 5 '\-a"akunta, Hydor,)
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3 Ravindra Varma —Industry Expert % /C% R

~

4 Aarti Sharma - Asst prof Dept of Business mafiagemet

5.Praneeth J- Asst prof Dept of Business management
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SEMESTER-1V

— *'*’ T '*— . . ‘ Iirs [ ) '
pr— ConrsaTiile IIPW | Credits | Fxam rs. Mark
oile I 3
LS English(FiestLanguago)-4 3 -
MILA | ML £ ] ? —_—
i 1) l'.\c:ll;lcr::hip und Munagement 2 / 2 1%Hrs, 35U +15]
DAL skills
b) Universal Human Valueg
—f— \-\
n) S(urlUpl\’lumlgcmcnt _
SECH b) li|wincsslnlc”igcncc&Dn(:lVi 2 2 1%:Hrs. 35U +151
) sualization
DSCH401 | Business Law and Ethics 5 5 3Hrs. 70U +307
DSC402 | Marke Rescarch 5 5 3Hrs. 70U +301
—_—
DSC403 Management Sejence n 5 m 70U +301
1 'l‘omlSemcstchredi(s m—
Dry VRAO) - Prof.V.SUDKA Prof ¥ c,Cc’:hLa%ﬁu?(aL DrY.V.Rao
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DUMAHAYVIDYALAYA o s MANAGEMENT e/t _
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1.
-—Industry Exl)crt Vo 7 Na”aﬁ.unta, Hy
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3ROYEAR
SEMESTER— Rl |
CourseC 7
rfode CourseTitle HPW | Credits EI;:;‘" Marks
ELSS5S EngliSh(FirstLanguage)—S 3 3
MIL5 | MIL-5 3 3
GE -1 MobileCommerce 4 4 3Hrs. 60U+20)
a) FinancialMarketsandService F)
DSES01 | b) BrandManagcmcnt(]v[) ; 5 5 3Hrs. 70U +30I
c) OrganizationDevelopment(HR)
a) AnalysisofInvestmentinFinancialAs
sets(F)
DSES02 | b) RetailManagement(M) v B 5 |3Hrs. | 70U +30I
c) PerformanceAppraisalandCounseling(H
R) o
a) InsuranceServices(F)
DSES03 | b) CustomerRelationshipManagement( ] S 3Hrs. 70U +301
M) '
¢) CompensationManagement(HR) ./(
TotalSemesterCredits 24/25 25
1Al .:‘;‘,.’"AN DEAN
C,f.' ,ﬁ"-‘i 1 ansOENENTy of Management
pOs N BUS o L ERSITY, Osmania University,

" i37 1.5 Hyaelgead-500 007, Telangana
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ML ressAnalytic 5 5 3Hry \
GE -2 k]ng(F) . ; . 70U+
pSEC0! :)) LcadcrshiPandCha | I
R) e anageme.nt(F) 5 5 3Hrs. \
o) RiskAnalys® JSalesPromotion 70U+301
Advertisingal ement(H
pSEA b; TalentandKnO\VledgeManag
c ‘l\
— |a InternationalFinance( ) 5 3Hrs, My
DSEG03 | p) RuralMarketing(M)
0) EmployeesRelations(HR) y 3§
iectReport& Viva-Voce 4 Viva Grade
DSE604 | ProjectRepo =5 )
TotalSemesterCredits 29
. 148/1
| TotalAllSemesterCredits 50 150
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Context and Justification

C;)mI:ll.thhauC;n Playsan importantrolein shapinganindividual’slife,personal agwellas professional.
Also ldls e f:ckpone of any organisation/institation.. Success in life to a considerable extent
depends on effective communication skills. In today’s world of ‘computers and digital media,

n CO i 1 < ) . . { . .
a strong communication skill base is essential for learnets and for smooth functioning of an
organisation.

Objectives :

This course has been developed with the following objectives:

Identify common communication problems that may be holding learners back
Identify what their non-verbal messages ate communicating to others
Understand role of communication in teaching-learning process

Learning to communicate through the digital media

Understand the importance of empathetic listening

S kBN

Explore communication beyond language.
Expected Outcome :

By the end of this program participants should have a clear understanding of what good
comtmunication skills are and what they can do to improve their abilities.

Credit: 62

Duration: 30 Houts

Number & Titles of Modules:

Total of 7 Modules
Module 1 Listening 4 Houts
Module 2 Speaking 6 Hours
Module 3 Reading ~ 3 Hours
Module 4 Writing and diffetent modes of writing 4 Hours
Module 5 Digital Literacy 4 Hours
Module 6 Effective use of Social Media 4 Hours
Module 7 Non-verbal communication 5 Hours

oA, ke
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0 _—

Mod“lc

Outlin€ :
1: Listeniog

ues of effective listening
rehension

Techniq
Listening and cotmp
probing questions

B atﬂﬁrs to liStCning

Modu]c 2 Speaking

Pronunciation
Emmciaﬁon
Vocabulafy
Fluency
Common Errors

Module 3: Rcading

Module 4.

Writing and differene mode

Techniques of effective reading

———Lfe Skits e,

n <

4 HO“[S

6 Hou:s

3 Hours

Gathering ideas and information from a given text

i Identify the main claim of the text

ii. Identify the purpose of the text

iii. Identify the context of the text

iv. Identify the concepts mentioned
Evaluating these ideas and information

i Identify the arguments employed in the text
1. Identify the theories employed or assumed in the text

Interpret.the text
t To understand what 4 text says
i T
To understand what a text does
1,
To understand what a tex¢ means

tag a es of writi
Cleatly state the claims -

Avoid ambigy

4 Hours

ty7 v eny i
“uieness, Uawanted generalisations and oversimplification of

[o» BN v v . N~ B |



Life SKills (Jeevan Kaushal) 2079 ) S

e UE——————

* Different modes of Writing a
i.  E-mails
ii. Proposal writing for Higher Studies
1ii, Recording the proceedings of meetings
iv. Any other mode of writing relevant for learners

Module 5: Digital Literacy ! 4 Hpggs
*  Role of Digital literacy in professional life
+ Trends and opportunitics in using digital technology in wotkplace
« Internet Basics
* Introduction to MS Office tools
L Paint
ii. Office
iii. Excel
iv. Powerpoint
Module 6: Effective use of Social Media tions
* Introduction to social media websites
¢ Advantages of social media
« Ethics and etiquettes of social media
* How to use Google search better
» Effective ways of using Social Media
* Introduction to Digital Marketing
5 Hours

Module 7: Non-verbal communication
¢ Meaning of non-verbal communication
¢« Introduction to modes of non-verbal communication
* Breaking the misbeliefs
* Open and Closed Body language
«  Eye Contact and Facial Expression
*  Hand Gestures
* Do's and Don'ts
¢ L -arning from experts
*  Activities-Based Learning

Pedagogy : Instructor-Led Training, Supplemented by Online Platform (SWAYAM)

Maten'als : Teaching & Learning
Assessment : Paper-Based or Online Assessment
Bibliography &.Suggested Reading including audio video material :

Books
¢ Sen Madhucchanda (2010), An Iniroduction to Critical Thinking, Peatson, Delhi

* Silvia P. J. (2007), How 0 Read a Lot, American Psychological Association, Washington DC
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ENQ.SEC=
BASIC Q!]ALITY MANAQEMENT

product or service in today’s world. This

f

araclcrislic of P!
ect1ves.

OBJECTIVE: - 1
.+« the most Sl nificant ¢V :
Quality e diti:falnndmodcrnqual1tyPCf5P

courscintroduccslra
TRODUCTION TO TQM: _

its dimensions. Quality control-lnspcctlo;]l. azgvz

f Deming,Juran,Crossby and Taguchl.

UNlT_lle tatistical. Cox.lcept of TQM- History,
guah‘,ly)' S0 ntages and Disadvantages of TQM.
ontribution
UN[T—ll:TOOLSANDTECHNIQU.ESOFTQM:

StatisticalTools-ChcckShects,Hlstograms,Scatt

d Effect Diagrams,

Control Charts.Cause an
Circles, Gantt Chart and Balanced
MinServiceOrganisatlons,

AnoverviewofTQ :
service sector including IT. Kaizen quality Japanese

ms,Pareto’sChan,RegressionAnalysis &
The Five Why's; Five S’s, Kaizen, JIT,Quality

Card.Dimensions  of ~ Service Quality.
lications to manufacturing,

erDiagra

Score
Six Sigma and its app

technique.

alLtd.

ESTED KS;
agement”,2003,Macmillanlndi
s”,2016, THOMPSON.

Sum'lSharma,“TotalEngineeringQualityMan
|GuidetoToolsandTechnique

RonBasu,“Imp1ementingQuality:APractica
KanishkaBedi,“QualityManagement",OxfordUniversityPress.

Mujkherjee,PN,"TotalQualityManagement”,2007,PHI.
R.P.Mohanty&R.R.Lakhe,“TQMintheServiceSector

iy, & Y.(-end

Dr.\Y VRAO Prof. V.SUDHA :

BOMS HATRPERSON ~ BOS CHAIRPERSON O.U gr(gg'oleﬂN'Chaggr o :

Dr.Y VEAD . CHAIRMAN r DEAN '
0S IN BUSINESS MANAGEMENT

° " Faculty of Management

» JaicoBooks, 2016
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BBA(CBCS) Syllabus2021-2022

ENOQ.SEC-

BUSINESS POLICY AND STRATEGY.

OBJECTIVE:
To acquaint the students with und
meeivhallenges.It focuses on desig

UNIT-L:INTRODUCTIONT
Strategy- Strategic Man

erstanding the business environment and design strategies to
ning plans and policies.

OBUSINESSPOLICYANDSTRATEGY:

; ! agement process, Strategic Intent, Strategic decision making. What is a
Business policy? Drafting And Executing Business policy. Corporate planning in India.
Environmental Analysis for Business Policy Formulations-Evaluating a Company’s
ExternalandIntemalEnvironmentalanalysisforcreatingbusinesspolicyandstrategy,MacroEnvironme

ntal  factors;Demographic elements,  Political forces, Economic elements, Socio-
culturalfactors, Technologicallssues.

StrategyFormulation-

StrategyF ormulation;Business-Level,FunctionalLevelStrategy,Strategyanalysis and choices
Competitive analysis and advantages: Generic strategies, Choice

basedstrategies,TailoringStrategyofitsspeciﬁcindustry,StrategyforLeaders,Challengers,weakcrisisBus
inesses.

UNITII:ALTERNATIVESTRATEGYDEVELOPMENTANDSTRATEGYIMPLEMENTATIONAND
CORPORATEETHICS:

Strategy Implementation: Evaluation and Control, Corporate Culture and Promoting S M A R
Tgovernance. Re-Designing Organizational Structure and Controls, Crafting Social
Responsibility,SocialandEthicalresponsibilitiesofCorporateOrganizations. Business policy
implementations and challenges — Best practices business policies and strategies.

SUGGESTEDBOOKS: . _

r,Strickland“StrategicManagement-
- égsgélﬁi%gzzsﬁj’TATAM cGi.iwHillCompanyLtd,SecondReprint2010,NewDelhi.
p.subbaRao,“BusinessPolicyandStrategicManaugem‘e.nt”HPH,2017.. o .
FredR.David,“StrategicManagement”, 2008,12 ‘E<‘11t10n,PHILeammngmlted,NewDelhx.
] Michaelporter,“competitivcstrate:gy”, 2005, Rt-:prmt,Fre3Prcss,London.
5 R.M.Srivastava,“ManagcmcntPol1cyandStrategxcManagemcnt-

Sw N

4 )Concepts SkillsandPractices”, 2014,Revisededition,HPH,Hyderabad.
,\ ’ ' %MLT‘
D\;\i)(v RAO Prof-\%UDHA Pr fK(.‘G. handrika
) ONQ.U .  OUNOMINEE
BOS CHAIRPERSON  BOS CHARERISON DEAN
SINESS M AMACT ME
Dr O BOS IN BUSINESS 75420 H’Julty of Management

OSMANIA UNIVERITY, "2 temaniversity,
P P %Pﬁlén, AL Hyderabad-500 007, .., Inglidnrabad-500 007, Telangana
I#"NDI MAMHA VIDYALAYA
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SENQ.DSC MENT
M HUMAN RESOURCE MANAGE
) - . oduce 1O student the baidif cc;lncepts related to
OB'I!E CT:l‘i,nE. of this courseis ht-oh :;I;: form foundation t0 understanding advanced concepts in
e t whic :
urceManagemen - ati

g::gag?ggc S1:)umanresources in anorganization AN AGEMENTANDENVIRONMENT:

M . :
UNIT I-INTRODUCTIONTOHUMANRESOURCﬁageria] and operative role of HumanResource

t.Ma .
Functious of HumanResourceManagemen vs. Human Resource Management—

Management "%, icyandPractice.
Managen;;nt. emiirti);;re;achiheROleOfG1°bahzat‘°mnHRP°h°y
StrategicManagemer
UNIT-II:ACQUIRINGHUMANRESOLIJRCI;ZHS: o Alignment o Yob
Human D, Plel;gpegciﬁcation and Job Evaluation, Job- Restructuring — Job

i i iption
AnalysisandDesign.JobDescription, Ot
Rotation, Job Enlargement andJobEnr1
and Orientation. Line andStaff.

chment.Recruitmentand Selection — Placement — Induction

-I1I: ELOPINGHUMANRESOURCE.S: . . a5
UN';;ixgxll IZEXDevelopment'Employee Training and Retraining— Assessing Training I'\Ieeds‘and
Designiig Training Programmes.An overview on emplo.yee orientation:
CareerPlanningandDevelopment:Roleand  Significance of Career Planning - Impact of

CareerPlanningonProductivity.

UNIT-IV:LABOURMANAGEMENT: ) o - .
IndustrialRelationsand Industrial Disputes. Principles and guidelines for effectivehandling.

Standing Orders — Role and Contents.LabourRelationsandCollectiveBargaining.Measures for
EmployeeHealthandSafety.

UNIT-V: PERFORMANCE APPRAISAL & QUALITY OF WORK LIFE:
Performance Appraisal — Methods and needs for Performance Appraisal —  Quality of Work

Life—Determinantsofqualityofworklife.ImpactonWLonOrganizationClimateandCulture,
360degrees appraisal.

G

1. Human.Resources-BernandinH.John.TMH
ManagmgHumanResources—WayneE.Casio—TMH
HumanResourcesManagement—DavidLepakandMa
HumanResourceManagementTextsandCases-TMH
HumanResourceManagement,P. SubbaRao,HPH,2009

. HumanResourceManagement SenGupta,2018, 1*Edition

. . SagePublication
Yoo o |
BO HAIRPERSON rof.V, HA ro§"}( .Chandrika
Dry

w N

ry Gowan—P earson
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INFORMATIONTECHN LOGYFORBUSINESS

OBJECTIVE;
The Objective of this coy

and importance to Dresemrse 1S to familiarize management students to basics of IT, its applications

day management and organization.

UNIT-I:INTRODUCTION TOIT:
ComputerSystems ;

classificationofso
TypesofOS-Und
NetworkTopolo

-Hardware-I/Odevices,Memorydevices,Processors-S oftware-
ftware-systemssoftware,Applications oftware-OperatingSystems-Definition-
e.rstandingofGUI-Networks-Deﬁnition-Types ofNetwork-LAN,WAN-
gles-Physica]CommunicationMedia-TCP/IP,OSIModel.

UNlT—II:INTRODUCTIONTOIS:
Defmit.ion of Data, Information & Knowledge, IS- MIS, DSS, Expert Systems—Types of IS-
Operation, Tactica],StrategicIS-ExecutiveslnformationSystems(EIS)— Definitions-
DataBase,DBMS,Advantages&DisadvantagesofDBMS~EthicalandSocialIssuesinIS.

UNIT-III:MULTIMEDIACONCEPTS:
Definition of Multimedia - Multimedia devices - Multimedia Formats - Audio formats-
Videoformats-Compression/Decompressionissues-BusinessApplicationsofMultimedia.

UNIT-1V:ONLINE BUSINESS AND SECURITY ISSUES:
Online Business. Types of Online Business and related issues.Internet Services- Email- Chatting-

Messaging- Groups- Social =~ Networking.  definition  of  e-commerce, m-
commerce.SecurityIssuesinlnternet.

UNIT-V:0FFICEMANAGEMENTAPPLICATIONS:
Intranets, Extranets, VPN- Internet Telephony - Group ware- audio and video Conferencing-

Wireless Communication - WLANS- Definitions of Blue tooth - Wi Fi- Wi Max — RFID - Use
ofSpreadsheets for office - spread sheet applications (MS-EXEL) - Use of Databases for the

Office(MS-ACCESS)-Databaseapplications.

1. KennethC.Laudon&JaneP.Laudon-ManagementInformationSystems-
. Mana ingtheDigitalFirm,PearsonEducation,FourthEdition, 2008.
g McLean, Wetherbe-InformationTechnologyForManagement, WileyStudentEdition-

2. Turban, cl
3 Iljzgszt]r}fi}j:sl:un;;,.losephValacich—InformationSystemsToday,WhyISmatters,PearsonEducation—-
. LowPriccEdition,SecondEdit.ion. . y
4 EffyOZ_ManagementInformat nsystems, ThomsonCourseTechnology,FifthEdition.
Dr.\Wv V RAO Prof.V.SUDHA - Pr ’Q‘G.Chandrika'
: N BOS CHAIRPERSONO.U /O U NOMINEE
BOS GHAIRPERSO : EAN
D CHAIRMAN - aetgty eg Management
PAL IN BUSINESS MANAGEMENT Smanig URI\‘QE‘%M.

Hyderabad-500 007, Telangamg
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nts practical experience on working in typical

flieco i nt stude
Thc(:) gxﬁf this course is to give a manageme

office software likeMS-OFFICE.

: tting cells and Cell
UNIT-I:MS-EXCET: intiz.z of Worksheets.DataEntry, Forma (
i i d Printiz:g o :
Create,Nannxlcg Sat‘i:lngﬁ?iltlllls]ignznformulas and Functions Use of COF;Y ’ \I?\Vdg:lfi: ndwl;?lftergpltllsogs.cli) e
:\e ff]rg]:::;lg]'icai?)ptins'Filling a Series,Sorting data,querying of data. g graphs an
n .

charts.

ADVANCEDOPTIONSOFMS-EXCEL: o
a) Statisticaltools—usestatisticalﬁmctionssuchasaverage, StandardDewatlon,ANOVA, etc.
b) FinanciaITools—useofFinancialFunctionssuchasNPV, IRRetc.

¢) DateFunctions
d) BuildingSimpleMacros.

UNIT~H:MS-ACCESS:
Creating a duiabase and tables by different methods-EnteringandEditingdata-

Sorting,FiIteringandDisplayingdata.Creating&queryingusingforms.Creating&printingreportsan
dlabels.TransferofdatabetweenExcel&Access.

sESTEDR S:
L DavxdWhigham,“Bu§messDataAnalysisUsingExcel”,OxfordUniversityPress,IndianEditiOH-
2, PaulComeH,“Accessmg&AnalyzingDATAwithMS-EXCEL”
3. R&D,“ITToolsandAppIications”,MacmillanlndiaLtd. .

4. SanjaySaxena,“AFir tC i : .
‘ VikﬂSPUbHshingHouze_ oursemComputers—BasedonWmdowsOfﬁceXP”,SecondEdmon-

MN—""
g(rjkvc\;{i]AO Prof.&UDHA %Q U&d
@‘“ RPERSON  pog CARPERSONoy & U gb(%:mmgrﬂ(a

Dr VRAO C:HA.E Z:;\? 1.’r\:\3 DEAN

. 05 JGINEES AN o _
. Wpa;  Bos 2 RS i T Faculty of Management

IMAHA VIDY[ ' CEMANIA UNVERSH Lo 0 ia Universit

A LAY derabad-500 007 T 8 India smania University,

( TONOMOs; " Hiderabad-500 007, 5., India Hyderabad-500 007, Telangang
AitS, Commer & Spi '
N4 k SC'eﬂCe

: ce ;
‘8Kunty, Hyderabad-%.
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COURSENO.DSC-303

I AL EMENT

OBJECTIVE:
Toa‘cquamt .St}ldents with the techniques of financial management and their applications for
business decisionmaking,

UNIT-I=NATUBEOFFINAN CIALMANAGEMENT:
Finance and its functions,finance and other related disciplines, ConceptofFinancial Management-

<cope, functions, objectives. ProfitMaximizationVs. WealthMarmization. ApproachesofFM.

UNIT—I[:CONCEP:I'OFTIMEVALUEOFMONEY:
Concept of :Tlme Yalue of Money, compounding, discounting, present value, future
value,qndan'nulty; cap.ltal budgeting —meaning, features; applications of Discounted Cash Flow
(DCF)incapitalbudgeting,calculationofNP VandIRR

UNIT-III:SOURCESOFLONGTERMFINANCE:

SourcesofLongtermfinance-featuresof equityshares,preferenceshares,debentures,longterm loans;
. Capital Structure — meaning, determinants of capital structure; costofcapital—
componentcostsofcapital, weighted average cost of capital;Dividend Policy Decision—

typesofdividend,determinantsofdividendpolicy.

UNIT-IV:WORKINGCAPITALMANAGEMENT:
GrossVs. networkingcapital,determinants of working capital; Management of Cash -Preparation

of Cash Budgets (Receipts and Payment Method only); Cash management
technique(Lockbox,concentrationbanking)
UNlT-V:RECEIVABLESMANAGEMENT—OB]ECTIVES:

CreditPolicy,CashDiscount,DebtorsOutstandingand Ageing Analysis;
InventoryManagement(Very Briefly)-ABCAnalysis; Minimum Level; Maximum Level; EOQ

(BasicMode]);ReorderLevel;SafetyStock
SUGGESTEDBOOKS:

1. M.Y.Khan&P.K.Jain,
2. PrasannaChandra,Fun

FinancialManagement, TataMcGrawHillPublishingCo.Ltd.
damentalsofFinancialManagement,McGrawHillEducation,6™

edition,2015 .
3. I.M.Pandey,FinancialManagement,VikasPublishingHouse,11 edition,2015
4. 1.V.Horne&J ‘M.Wachowicz,FundamentalsofF inancialManagement,PrenticeHallofIndia, 1
3" edition,2009. )
\,5 Rustogi FinancialManag ent,TaxMann,5 edition,2011.
D}"\" WAO Prof.V.SUDHA Prof K.G.Chandrika
BGYCHATRPERSON  BOS CHAIRPERSONOU ;O UNOMINEE
/ CHAIRMAN DEAN

BUSINESS MANAGEMENT Faculty of Management
Osmania University,

Dligﬁr. HfRAO E Y
SMANIA UNIVERSITY, A
DI MAH f%,lfé\fk LAY/‘Hydgrabad-500 007, T.S., India. Hyderabad-500 007, Telangana

(AUTONOMOUS)
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Context with Justification :

Leaders are foundﬂtiOns of the society, who face and win against adversitics and odds of life.
Through the.u:. words and deeds, they show path to others and transform into inspirational role
models, affecting social life vividly. In the current times of cut-throat competitions, dighelicl in
values, tc.dm.o-ccnu:ic complex lifestyles, there is a dire need to emphasise the ‘human’ agency in
community hving. This can be done by cultivating and nurturing the innate leadership skills of the
youth so tnat they may transform these challenges into opportuniu'cs and become torch bearers of
the future by developing creative solutions.

Objectives :

The Module is designed to:
> Help studeats to develop essential skills to influence and motivate others
> Inculcate emotional and social intelligence and integrative thinking for effective

leadership
Create and maintain an effective and motivated team to work for the sodety

Nurture a creative and entrepreneurial mindset
Make students understand the personal values and apply ethical principles in professional
2nd soaal contexts. '

Expected Outcomes :

Upon completion of the course students will be able to:
1. Examine various leadership models and understand/assess their skills, strengths and
abjlities that affect their own leadership style and can create their leadership vision

Learn 2nd demonstrate a set of practical skills such as time management, self management,
handling conflicts, team leadership, etc.
Understand the basics of entrepreneurship and develop business plans

3.
4. Apply the design thinking approach for leadership
Appreciate the importance of ethics and moral values for making of a balanced

YV V VY

personality.

Credit: 02
Duration: 30 Hours
Number & Titles of Modules:

DI MAHA VIDYALAf gusitirss 1\ Fagully of Management

wntsia INveiz ity Qsmania University.

Module 1 Leadership Skills 6 Hours
Module 2 Managerial Skills 6 Hours
Module 3 Entrcprcncunal Skills 6 Hous
Module 4 Innovative Leadership and Design Thinking 6 Hours
Module 5 Ethics and Integrity 6 Hours
— _bl; o Q; Y (} L&/,V
PRINCIPAL CHAIRLIAN DEAN

et A o 5
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« Are leaders borl? ok ?‘:ic:
Key characteﬁfﬂcs o
. ership styles
. I;::i)mis of different leaders
c. Basic Leadership Skills
+ Motivation
+ Team work
°  Negotiation
| emonte 6 Hours
Module 2 - Managerial Skills
a. Basic Managerial Skills
*  Planning for effective management
* How to organise teams?
*  Recruiting and retaining talent
* Delegation of tasks
* Learn to coordinate
Conflict management
b. Self Management Skills
. Undcrstanding self concept
) Developing self-awareness
* Self—e'xgmjnaﬁon

* Self-regulation
Module 3. Entr'ept’gtl_guﬁ;il:s.lﬁlls‘ 6 Hone
a. Basics of Entteptcneurship
Ml:an_iqg of en!xepreneurslup
ssificagy -'
% C":.fm and types of e0tteprencyyg)y;
b. C % Competencieg tre ’
Cating BUSincss Plag Freneus
. Pl'Oblcm idenﬁﬁcauon d;
S gy vl " senctation
B \‘»4 : B Making
NE-AS nnovaﬁv N,
O dithagyye, . ¢ Leadersy,
S gghnovauve Leadeper ip dDes‘gn Thiny; i
k G’ . etShl GI ob
N F"‘{Feptof Emne



“ _Life Skills (]ﬁecvf\vnlk.\}ﬁ.—l}.}l_) 29! o

Synthesis of human and artificial intelligence
Why does culture matter for today's glohal leaders
b. Design Thinking
* Whatis design thinking?
" Key elements of design thinking: :
- Discovery
- Interpretation
- Ideation

- Experimentation
- Evolution.
* How to transform challenges into opportunities?
* How to develop human-centric solutions for creating social good?
Module 5- Ethics and Integrity 6 Hours
a. Learning through Biographies
*  What makes an individual great?
* Understanding the persona of a leader for deriving holistic inspiration
* Drawing insights for leadership -
°  How leaders sail through difficult situationsp
b. Ethics and Conduct
° Importance of ethics
*  Ethical decision making
»  Personal and professional moral codes of conduct

* Creatinga harmonious life

Pedagogy : Pedagogy for the modules is as follows:
1. Leadership Skills - Lectures (augrgentcd with videos); role-plays for leadership models;

team building games .
Managerial Skills - Lectures (augmented with videos), case studies (AMUL, TESLA,

2. Toyota, DMRZ, Tata Group, Google, The Mumbai Dabbawala), SWOT anaiysis, Johari
window

3.  Entrepreneurial Skills - Lectures (augmented with videos), case studies and practicing
business plans

4.  Innovative Leadership and Design Thmkmg- Concept discussion through lecture and

videos followed by mIF;P fays and cxe{;Ci_'ses: for each set of intelligence, activities using
5 steps — discovers; mtf:rp.retauon, ideation, experim entation, and evolution (Ref.:
Workbook of Design Thinking by IDEO)

: ity- Expedential leatning through. stori . 2 :

5. Ethics and Integrfy- BXpeacniia eacing gh stories suggested list (Ahilya Bai,
Holkat, Abdul Kalam, Raja Hasishchandra, Mahattm Gandhi, Abraham Lincoln), audia
visual augmentcd role plays and storytelling (leaders from varied fields like academics,

- art, etc.
corporate, social, sports, att, etc.)

PRINCY o
HINDI MAHA VIDYALAY: § DEA
(AUTONOMOUS) _ Faculty of Management
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elves with the special challenges of stari
Ing ne
w Venn,

Yy

O?t”}:](é;'svtl;lc students to acquaint them-s :
and introducing new product and service ideas.
AND ENTREPRENEURSHIP
ConceptofEntrepreneur- History. Who is an Entrepreneur? Responsibilitjes and
Classification of entrepreneurs. Role of entrepreneursh; ﬁ.‘ﬂctign5 o
clopment and problems. EntrepreneL}:r V;n qQ

UNIT-LENTREPRENEUR

Conopy,

enfrepreneur.
S Manage,

Development. Rural Entrepreneurship — dev

UN!T—II:ROLE OF SUPPORT INSTITUTIONS:
Business study- feasibility study- busincssplan- preparation of project. Role of financig ;
Institutiops. CD3

IDBLIFCISIDBLETC. Other sources of finance- venture capital, private agencies, et
h ,ete.

: ESTEDBOOQKS:
. VasanthDesaj, * i i
ai, DynamlcsofEntrcprcncunalDevclopmentandManagcmc t”,20
nt™,2007,HPH Milleni

umEdition.
2. 8.S.Khanka,“ .
3. Poorm';a.?\;Igl?:lrr?:)rgneuza({DeVCIOpmcnl",2007,S.Chand&C L
math, Enlrcprcncuriachvclopmcntan?iértlfz;llB i
usiness

2006,PearsonEducation
| Enterprises”

4. DavidH Hott «
Hott, En&cprenemsMpNewVennueCr&t'
ation”,2004,PH].

5. P.Narayanap
eddy,
6. \ Y, “Ent 8
Longenc‘(e"M"fge,MitZiiliTlicursh‘P‘T‘&XtandCascs" 2010,1
, ManagingSmallBusines’s" SO,I S, Ed.Cengagelerning.
»ageSouthAsiaEdition.
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IﬂISINESSINTELLIGENCE&DATAVISUALIZ.—\TIO:\'

OBJECTIVES:
The aim in this course is to

provide a basic understating of Business Intelligence and its appreciation
through DataVisualizatjon,

UNIT-:INTRODUCTION:
Business Intelligence — evolution, elements, pros and cons of BI. Types of BI - real and artificial.

UNIT-II:DATAVISUALIZATION:
Dcﬁnilion—ImportanceofDataVisualization—
ToolsofDataVisualization(BriefdiscussiononPmverBI,Tableaux),GIS,GPS,GISV, GPS.

SUGGESTEDBOOKS:

1. Busincsslntelligence—AManagerialApproach—byTurban,Sharada,Dclen,King-Pcarson-
SecondEdition-2014

2. DecisionSupportimdBusinessIntelligenceSystems—Turban,Aaronson,Liang,Sharada;
Pearson,latestEdition

SucccssfulBusinessIntelligence,CindiHowson,McGrawHillEducation—IndianEdition.

?J\U ] C& Lee 00

Drl¥ V RAO Prof.V.SUDHA Prof K.G.Chandrika
BO%GEAIRPERSON BOS CHAIRPERSON O.U O U NOMINEE
5 Y;\’ﬂRX'O" CHAIRMAN
L ; . MANAGEMENT s
PRINCIPAL B i Rs . Management
OSMARNIA UNIVERSITY, Zaculty of Hancg:
PRINCIPAL Hyderabad-500 007, T.S., India. Osmania Uniersiy,
NDI MANA VIDYALAYA Hyderabad-500 007, Telangana
(AUTO NOMOUS)
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Definition of U"'.'“x/\cccpluncc-b(
«Contract= or= Anfract=IRem
I‘I‘::lxlv::ﬁl()’oml)jccl-l’crl'ornmnccolLonl|uct I

’l'—ll:l.AWRlil
wes 0
Distinctipn b

cdicsfo

cdge, Indemnity and Guarantee. Sale of
11-Conditions and Warranties.

UNI
Salient fealt

Goods Act-
—-lll:(lOMl’ANlI‘ISAC'l‘: )
1 of company = Characteristics - Classifica
Ar(iclcsofAssociﬂtion—Prospcctus-
1dprocccdings-Company-Management—

owcrs,andlcgalpositionofDircctors—Board—M.DandChairman—

ctween
mpanies- Formation of Company -

tion of Co
-Boardmeetings-

UNIT

Definitior
Mcmorundunmml Shareholdersmeetings
Lawrclatingtomeet ingsal
Quzlliﬁcu(ions,Appoinlmcnt,l’
Theirpowers.

/

tJVIIIIT -IV:CONSUM ERPROTECTIONLAW:
jat is consumer protcction law? Consumer protecti i ia. Ri
consciousness. Pollution control- rclated lawsl.) oosion s in India, Rights oF 8 Gansifie comumne

UNI:lt';‘:V:lBUS]NESSETHICS:
SthicalandValuebasedConsiderati
Soci ueb nsi crations-NeedandJusti i : .
aug;:;g&’ﬂ‘)c"s'b'l“y"ﬂ"‘smCSS—Fairandjust o :rs;ltﬁcatlon—Bu51nessethlcsandefﬁciency—

Imcgrilyandzs;ilpanagcrs',workcrsandcustomers_}.)F ; ll\;n

Wt ticalconsiderationinbusines airMarketWages—

xcsyslcmandit’srelevanccinMaSoperatlons—
nagement,

IGGESTY

I. N.D.Ka ;
' poor)“El me
2. ¢ w
K-R-Bu‘chandani,“B:ns'iZOtIv.!m‘canlileLa ) 2015 Sui
essLawforMang ’ swoultanChand&Co
W gement”,2018 HP .
) ) Ho

3. PPSGo
Jogna,“AT
4. Mariang extBookofy
emoodyJenn; Compan 9

st yJenninpg ¢ Yy LﬂW

ernCongageleqrpiny o 1 oC8ALEthi ,2006,8.Chand

ng;NCWDelhi ) CalandGlobalE .
- ‘“’lfonmentofBusiness”,2009,Southwc
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COURSENO.DSC-402
MARKETING RESEARCH

OBJECTIVE:
To provide an exposure to the students pertaining to the nature and Scope of marketing
research,which they are expected to possess when they enter the industry as practitioners.To give
them an understanding of the basic techniques and tools of marketing research.

UNIT-I:MARKETINGRESEARCH:
Nature and Scope of Marketing Research — Role of Marketing Research in Decision Making.
TheRescarchprocess—StepsintheResearchProcess;DesigningtthesearchProposal-

UNIT-1I:SOURCESOFDATA:
Sources of data, Primary data and Secondary data, Survey method of data collection,
Observatlonmethod—-Typesofobservation,Interview,Depthjnterview,Focusgroup

interview,Questionnaire,Method,Stepsindesignofaquestionnaire

UNIT—II[:SECONDARYMETHODOFDATACOLLECTION:
Importance and Risks of Secondary data. Evaluation basis for secondary sources.
Data,Criteriaforevaluatingsecondarysources,Secondarymethod ofdata collection in context to India.

UNIT-IV:MEASUREMENTANDSCALING:
Concept of measurement and scaling — Types of Scales — Nominal,Ordinal, Interval and

RatioScales-
AttitudescalesThurstone,Likert,Scmanticdifferentialscales,ReliabilityandValidityofascale.

SAMPLING:
Samplingtechniques,
st,Chisquaretest. Intro

DataAnalysis:Ztest(mean,diff.ofmean,diff.ofproportion)ttest(mean),pairedtte
ductiontotheoreticalconceptofANOVA

UNIT-V: MARKETING RESEARCH REPORT:
market survey-report preparation(field case study

What is marketing research report? Concept-report format-

should be given as project)-

O »
LullS "Donald&Albaum,Gerald:“Res earchforMarketingDecisions”,2018,PHIL.
tingRes earch”,2000,4"Ed.TataMcGrawHill.
sResearchMethodsMcGrawHillEducation.
» 2009,KoganPagePublishers.

STEDB
GreenE.Paul,
TullandHawckins,“Ma'rke
Schindler:Busines

1

2

5 Caapess Marketintelligence

: :callingam,“Marketinte 1

g IC\;Ia(;tg:?il‘l‘rliilrketinchsearch”,2008,8"’Ed,TataMcGrawHill,

6. M'alk.xotra ’K.Nar&sh,"MarketingResearch-Andappliedorientation”,20 14.

7 Kumar ,NiarketingResearCh,ZO ,SagePublication. Ok(* {M/

13!
Dr‘“!zfmo Prof.V.SUDHA Prof K.G.Chandrika

' BOS CHAIRPERSONO.U O UNOMINEE
BOS CHAIRPERSON CHAIRMAN =AY

D RAO S IN BUSINESS MANAGEMENT Faculty of Manag'ement
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ate knowledge regarding the basic

ith adequ
the student W5 . - nificance and need m i
hCT{)‘j{fctw of this course i8 10 P Gvities have attained SIE7H! anagerial
eo s h
lities
manufacturl fac
el to address the probIeT® - yNSMANAGEMENT:

RAT . )
IONTOPRODUCTION&(:,l:fvieW  Manufacturing processes:

-I: TRODUCT . ' |
uNIT-L:IN f Production and 1Ope‘ratnoﬂs' ntrol Interface of Product Life Cycle & Process Life
. | o, BB . i rocess.

i cli);gidguncfll?rnc;jectaJob,Batch,AssemblyandContmuousp

Cycle.Process
KSTUDY:
UN]T‘“:PLANTMANAGEMENT:‘\ glpvﬁ?lf{layout— types of layout.
Capacity Planning, factory location, P B nd three facilities.
gequencing of Operations:n-Jobs with one,tW vsis and work E—_—
Work%tudy:The concept and various techniques of meth_ods analys
-11I: RCHASEANDSTORESMANAGEMENT: . . )
UNllzr:lll:aspellfdanagement:Sources of Supply of Materials, selection,evaluation of Vendors. Methods
of vendorrating. -
Stores Mganagement: Functions of Stores and . Materla.lscontrol
.Classiﬁcation,Codiﬁcation,Simpliﬂcation and Standardization of materials. EconomicC Order
C,VED,FNSD&XYZ.

Quantity.Selective InventoryControlTechniques:AB

UNIT-IV:INTRODUCTION TO OPERATIONS RESEARCH:
IntroductiontoOperationResearch: Need, Significance, limitations of OR.Types of Operation

Research Models .Linear Programming: Mathematical model,Formulation of LPP, assumptions
underlying LPP,Solution by Graphical Method.

UNlT—V:TRAI\}SPORTATlON,ASSIGNMENTANDQUEUINGTHEORY:
Eransportatlon Problem (TP) - Mathematical model, IBFS using NorthWest Corner Rule,
Ac;a§tCostMethod(LCM)andVogel'sApproximationMethod(VAM).
signmentProblem(AP):Mathematicalmodel,methodofobtainingsolution-

Hungarianmethod. YueuingThe
( 2 ory-C i
Op]eratmg Characteristics %f Quel)lfe&OnceptsOfQueue-GeneralstructureofaQue“mf”ymm'
B §
S.N.Chary,“Production& i
: ) :Operat » iti
HillPoboh g é) ationManagement”, S®Edition, Tata-McGraw—

2. N.G.Nair,“Producti
e-L NG, ctionandO i )
HlllPubhshingcompanyud?eratlonMa"agemem ’,2"Edition, Tata-McGraw—

3. KﬂmShkaBedl “p .
» Productionand .
4., N.D.Vohra “ roc andOperationsManagement”
. , : . nt NEditi iversi
){ QuantltatlveTechmquesinManagemem”:‘228%13 m%‘}ﬁ:?&%x{orﬁlnéverilt)’ﬁess.
J ) ion,Tata-McGraw—

HillPublishi
\) i ubhshmgCompanthd.
VRAO \Y%
.SUDHA

1.

Dr.
BOS €HAIRP Prof. (4 ‘_e/o\ﬁ_/_
N yj—/ ERSON  BOS CHAIRPERSON 0 iy Prof K.G.Chandrika
I .
D CHAIRMAN 0 UNOMINEE |

l)
NEIEIPAL  BOS IN BUSINESS MANAGEMENT

HINDI e

(AUMr%‘?\f\O\G%\LALA B 'OSMANIA UNIVERSITY, ;-acy c; ty ¢l U; “ ooy
Artre""""ﬂtei&s-S— yderabad-500 007,’¥S., Indi smania UnIVEI> apa
I X I B Li?-dn. ——— ,W(S ’ ‘nd‘a. Hydefabad-500 00 »Telangdn 1
E




BBA(CBCS)Syllabus2021-2022

V SEMESTER

]




-

—2022
BBA(CBCS)SyllabusZOZl 20

9 -

OBILEC ER

OBJECTIVE: | | -
J is to provide the students  with the Mobile Commerce
jecti > Course I
The objective of the ¢ | '
concepts,cnvironmentandcustomervalue,

UNl'l'-l:lNTRODUCTION'l'OMOB?l;\,IEfJOMN:‘I;gCI;COPC S conrmeree Bnd: i wurking. "
i bile Commerce ature. . o
gvol::tmclrscclf‘\::mcwork,M-commcrccbusnncssmodcls,E-commcrccV

ll'\.lll‘T"_z‘}f)(f)Bl\l,:g)?l(zng,l:f r(xTn[;(l;)[n:? ?)Ih(;r?;, PDAs, laptop computers, VChiClc-m‘Ol'Jn'tcd dc‘fifcs’
h))'lll))r(iildcviccs),Dcvicclimimlions: considcrations. fc_>r user 1xflcrl”lz;f:lc‘adndzfppl1c.1rl:1(l)ir:l .qd:f;ﬁ:l
Dcvicclocaliontcchnology:GPS,triangulation.Mobllcchcntsoftwarc.Mo) ile cvxc?opc b'l{,. i/]
s,Micro browsers, Mobile device communications protocols: WAP, 1-Mode, Mobile device
pagcdcscriptionlzinguagcs,Mobilcdcviccapplicationsoftwarc.

UNlT-—3:WIRELESSCOMMUNICATIONSTECHNOLOGY:

Wireless wide arca nctwork (WWAN) technology: cellular systems 2G (CDMA, TDMA,

GSM),2.5G (GPRS, EDGE), 3G (WCDMA/UMTS, CDMA2000), 4G, 5G. Wircless local arca
nclwork(WLAN)tcchnology(wi-

ﬁ),Wirclcssmctropolitanarcanctwork(WMAN)tcchnology(WIMAX)Wirclcsspcrsonalarcanctwork
(Wl’AN)tcchnology(Bluctoolh).

UNlT—4:M-COMMERCEA]'P”CAT[ONS: ‘
Mobilcﬁnancia‘lscrviccs,Mobilcadvcrtising,MObilcl’aymcnt,Mobilc'I‘ickcting,Mobilcproducﬂocali
on and shopping, Mobile buginess servi ile auction, Mobile entertainment, Mobile
office,Mobilc distance ed ’

I 1'1 0 M

1. MobilcCommcrcc,KnrabiBund opadhyay, PHIL carn:
+ Mobile Commerce; Teepyo. Fidiyay, HILecarningp

vi.Limited, EEE, 2013,
1ology, Theor Y and Applicaj

_ ., .0.,Stahl,andA.B.Whinston,Macmillanch
4, MobilcCommcrcc:()pporluni(ics,

. ) A])plicatlonq andr .
Wnrclcssuusmcss PaulMav . s ! ‘.andlcclmologlcsof
s ‘Y,C« L rel . )
5. M -CAomm'cfcc()rashCourxc,l’.;.lllj(::li(.«];[’rs/fchg;“fcrmxl ressMarch, 2001,
6. Tthcﬁmtchuidc,S"' ’ faw-Hill Ompanijcs,
7 o ‘. 1
l,d.,Muauuno.C,nndB.Kcnan}:,l]']‘ML&XII'I‘Ml O’ ReillyMegi 2002
Drljy 1 - RetllyMedia, -
o C\l’]%\lg,m | Prof.v Supyp ,4((&.%0&_9.\_
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Dr W reag CHAIRMAN ~V O UNOMINEE |
“WH}WJIPA[ 608 ‘N‘BUSlNFSS MANAGEMENT aculty o viatizgemeis
HINDI MAHA Viyh, . OSMANIA UNIVERS T, Osmania University,
(AUTONOMQ g, | HI02bad-500 007, 1.5, 1pgia. Hyderabad-500 007, Telangana
ﬂ_ﬁ&_@mmerm Pl b

= I3



BBA(CBCS)Syllabus2021-2022

OQURSENOQ. DSC-501

FINANCIAL MARKETS AND SERVICES(F

0BJECTIVE:
To ex;()ilall: thg Strus:tu:e of Indian Financial System
To understan leasmg ;hirepurchase and Mutualfunds.

Uh}lgfl:S'{;BUC'],‘UIREOFINLIANFINANCIALSYSTEM-

an Fina . -

i:F;nancial n;/l;;rkse}t’:tenﬁ - Sltlt'ucture, Functions, Types of Financial Markets, Securities traded
3 » Regulatory Instituti . o

FinancialMarkets gu y Institutions and their functions— RBI & SEBI, Global

UNIT-II:FINANCIAL MARKETS:
Introduction, Typ§s — Capital market- Primary and secondary (introduction), Money market: introduction, types
of money market instruments — money at call, treasury bills, certificates of deposits, commercial papers.
UNIT-III:LEASINGANDHIREPURCHASE: |
Asset/ Fund Based Financial Services — Leasing, Concept and classification, Advantages
andLimitations,HirePurchase—Deﬁnition,mechanism,DifferencesbetweenLeasing
andHirePurchase,VentureCapital—Deﬁnition,Rationale,sta gesoffinancing.

UNlT-lV:NONFUNDFINANCIALSERVICES:
Non- Fund Based Financial Services — Credit Rating,

Deﬁnition,Features,Mecham'sm,Types

Factoring and Forfaiting, Merchant Banking —

UNIT-V:MUTUALFUNDS:

MutualFunds—History,Deﬁn n,Advantages and Disadvantages,Estimating the

ition,Classificatio
unctions of AMC,Evaluating MutualFunds.

NetAssetValue,Mechanics of MF Operations,F
1 1 MeIiErKrl;ﬁx]l)gOIS Fir;anciallnstitutesandMarkets,Z"dedition,OxfordUniversityPress,SouthAsiaE
2 Q’i;is(;gmesai FinancialMarketsandFinancialSerViceS,Hin'lalayaPUblishingHouse,2018
3: Madura Fina’nciaIInstitutionsandMarkets,(?engageLearnmg
N n FinancialServices,MoCTaVEL
; Dr'S.Guru.s,wam)’ FinancialSeerCGSEmdMI?rkf' tstu’;r homs?igd rkets McGrawHilI
L . - - anciallnstitutionsandMarkets,
6. \:J.M.BholeandJltendraMahakud,Fmancxa i 4(& %
D — Prof.'?’%UDHA Prof K.G.Chandrika
BBX RAI?PERSON BOS CHAIRPERSON O.U O UNOMINEE
S\ CHAIRMAN LOUILY Ci il ag e
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s of Brand Awareness,Equity.

o i ' Type
OBT{ng;\Yide an understanding of Different 1YP
NTOBRANDMANAGEMENT: d-— BrandTypes——Difference between Brang

UNIT-HINTRODUEL Deﬁni:Lon—SigniﬁcanceofBran

t of Branding— —5; e
glodn;t;gd;)ct— Braking—BrandBu1ldmg—BrandLaunch1 g
UNIT-II:BRANDCOMMUNICATIONS: o_Brand promoﬁon e Releof Brand

g-Brand loyaltyprogramim

Brand image buildin :
b . Online Brand Promotions.

ambassadors, celebrities-

UNIT-1II:BRANDEXTENSION: '
BrandLineExtension-HorizontalExtens10

nProsandConsofBrandExtension—RelatedExtension—
UnrelatedExtension-BrandGenericBranding. '

UNIT-IV:BRANDPERSONALITY:
Branding-BrandPersonality-BrandPositioning-R ePositioning—BrandPositioningStrategies

-BrandPositioningVariables.

UNIT-V:BRANDEQUITY:

ConceptofBrandEquity-BrandAwareness—Personality—Positioni : :
—rositioning—
— BrandManagement-Planning-SourcesBrand. 4 ng—-EnhancingBrandEquity

GG N
1. Brand Management—

Gulnarsh . .
2. BrandManagement: rsharma,KaranSinghK hundia

« . __,H‘ . .
Pr1n01plesandPractices-KirtiDutta o o A REELOUSE

3. BrandManagement: Thelnd; -OxfordUniversityP
[ :ThelndianC : L rsityPress.
}J F et YLRMOO”hl"VlkaSPublishingHouse
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ProfV.SU
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E QRGAN!ZATI ONDEVELOPMENT(HR)
OBJECTIVE:

This course offers ap ex )

ploration
and addrcs-s NCW management apng gt;)t‘lc ﬁ((;
and OrgamzatlonalChange para

Id of OD through it’s human and social process
1gms in rapidly changing context of Globalization

UNIT-LEINTRODUCTION:
OrganizationD evelopment-

Definition,Characteristjcg i
Bl O ,Evolutlon,Process,B enefitsandLimitations, Valu es,Assumptions and

UNIT-I:ORGANIZATIONAL CHANGE:
Concept and significance , mana

: ging change, concept of analyzi i i hang
Contingency; Resource depend g €p nalyzing the environment., perspectives on change

ence, Population Ecology, Implications of change.

UNIT-III:ODPROCESS: )
The Six Box Model, Third wave consulting, Phases of OD Programs, Change Management
Models, The

Generic Parallel Learning Structure Intervention Process,Steps toTransforming an Organization.

UNIT-IV:ODINTERVENTIONS:
FactorstoPlanandImplementOD,ResultsofODInterventions,ClassificationofODInterventions. OD
Consultation: Process Consultation, Coaching and Counseling
Interventions.TeamBuilding:GestaltApproachtoTeamBuilding, TechniquesinTeamBuilding.

UNIT-V:APPLICATIONSOFOD: . . i )
Socio-Technical Systems, Self-Managed Teams, MBO and Appraisal, Quality Circles, Quality

ofWorkLife,TotalQualityManagement,Self—DesignSystems,HighPerformanceworksystems.

GESTEDB i .. » . :
1. WendellFren ch,Cicil,H-Bell, Jr,(6e)"OrgamzatlonDevelopment ,PrenticeHallofIndia.

2. WendellFrench,Cicil,H.Bell,Jr,VeenaVohra,

« nizati t”,2006,PcarsonEducation.
3 Tgrga G ggg:?néizgsogl?;?;opherGWorley,“OrganizationDevelopmcntandChange",2007,’I‘homso
* omasQ. »

n,gthEd. . “ izationD lopment-
ldeepSingh,“OrganizationDevelop
& S.Raman%lrayan,T-Vt-f ?25’5‘21006,1;{esp011se1300ks.
InterventionandStra egles - o&Development”, 2005, ExcelBooks
EJ' \Kavithasingh,uorga[uzaﬁOllCha'g .Q
4 Prof K.G.Chandrik
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of valuation and

. o iew
eisto provide the students with a basic V1€
ods of analysis.

d evaluation methods.

The objectiV
investment 111
To explain the b

) d various meth
: risk and return an : .
asic ooncep'S (;{o and the various portfoho theories an

To explain the concept of portfo . e
UN]T—I{INTRODUETtgyl'zealvs_Financialassem;IHVCStment,SPeCU1at}0n,Hf’—dg11}g:n A;r Sltragmg,

Deﬁmtlonoflljnve; 13 nMarket Value and Intrinsic Value of Fx.najmcml of Assets.Sources of

Par Value, =00 t'a I:“actors to be considered in investment deusxons-quuxd1W,l}eturn, Risk,
investment information. ¢ returns — olized return
tofRisk-Range,StandardDeviationandCo-

:on.The concept
. Safety, Tax and Inflation.T
S et andTypesofrisk.Measuremein : : .
al aspects of investing. An overview

| Analysis; T echnical Analysis and Efficient

tedreturn.Concept :
andexpec k-return trade-off. Behaviour

Efficient of Variation. Ris 1
ofapproaches 10 security analysis - Fundamenta

MarketHypothesis.

UNIT—II:VALUATIONOFFIXEDlNCOMESECURlTlES: ' ' . '
Features and types of fixed income securities.Bond yield measures - Current yield, holdingperiod
return, YTM, AYTM and YTC.Bond duration, Valuation of deep discount

bonds.Bondpricetheorems.

UNlT—lll:-VALUATIONOFCOMMONSTOCK:

Features of Common Stock.Approaches to
DiscountModel,EamingsCapitalizationModels,Price-
EamingsMultiplierApproachSystematicandUnsystematic

valuation of Common Stock.Dividend
Risk,Capital AssetPricingModel(CAPM).

UNIT-IV:PORTFOLIO ANALYSIS: .
Portfolio- risk and return,HarryMarkowitz’sPortfolio m o d e1; Risk and return of two and three

UNI:‘T—V:EVALUAT[ONOFPORTFOLIO:
easuresofreturn-TypesofFormulaPlans:Constant—R
. : : —Rupee-
ValuePlan,ConstantRatioPlan, Variable Ratio Plan; Rupee-Cost Averaging; Risk — Adjusted

Measures of Performance: Sharpe’
ur : e: pe’sReward — to — iabili i ’
Volatility Ratio, Jensen’s DifferentialRetumMeaZurev-arlablllty Ratio, Treynor's Reward = {0 =

DBOOKS:
Francis.J.C.&Taylor,R. W.
rawHill. ,

PrasannaC “ i
nnaChandra, InvestmentAnalys1sandP0rtfolioManagcment” TMH,3"Ed

VKBhalla “Fundamen
) talsofInvest
RP. e mentMan "

Rustagi,“InvestmentManagement” Sulta:g;‘xgé;ss-Chand&Companthd.
’ ons.

Pe elr{,.chsteinandAswathDamoda;

[e—y
.

“Theo
ryandProblemsoﬂnvestments”.Schaum’sOutlineS eries,McG

newbh

[ an,“InvestmentMana -
gelnent” . o .
Dr. mo Profy , WileyFrontiersinFinance.
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. EMENT
This cOurse introduces role

s 0
[hconcs.lt focuses on distributi f

nd varj
O Managemen; OUs formats apq

_LINTRODUCTIONT

gNIT-EINT ORETAILMAN
Retailing:Role,Relevance g Trends.Inroque
of Retailing,Functic ys apq activities i ?tmmoretailing
Emergence and growth of R egairn .

yNIT-1II MALL MANAGEMENT
Mall management: T
mall establishments

in quality managem

YPes of various retq
~ aspects in finance-
ent - statistica] metho

il formats- conce

aspects in secyrj
ds used in

Pts in mal] design, factors influencing

ty / accounting- aspects in HR- aspects
measuring mall performance,

UNIT-UMERCHANDISEMANAGEMENT:

Mean}n}ngd‘ 'OfM Merchandising,'ictors. influencing Merchandising,  Functions  of -
Mercean Ising anager,Merchandlseplannmg,Merchandisebuying,AnalyzingMerchandiscperfor
manc

UNIT-IV:RETAILSTOREDESIGN:

Storelayout,significance of Storelayout, types of storelayout, layout selection-Chief
Considerations, Need and Importance of Store Environment, Visual Merchandising, Promotions
Strategy, Retail Communication Mix and POP Displays.

UNIT-V:DISTRIBUTIONMANAGEMENT: . o
Role and functions of channels of distribution, selecting channel Members — Criteria;
Motivatingthe Channel participants, controlling channel participant, Managing Channel Conflicts,
PhysicalDistributionSystem.

SUGGESTEDBOOQKS:

RetailIvf[arketingMamagement-SecondEdition—DavidGillI);a.rltl-PearsonEducatiOn
RetailingManagement-Swapnalt)rsaﬂlzril—u’flzt\sgﬁf;rﬁal;ywublis'lingHousc
ContoursofR etailingManagement-5.4.

RetailManagement-GibsonG.Vedaman

TheArtofR etailing-A. JLamba-TataMcgralell

-ExcelBooks
elalifio ent-Dr.S.Gupta-Exce ot
gaicsangglstrfgu?gﬁx:ﬁ:i;g:ﬁt-hnda&Sahadev-OxfordUmvcx sityPress
alesandDistributl

I\ q Ml

Dr‘- VRAO U 0 U NOMINEE |
SON O. | .
BOS CHAIRPERSON  BOS CHAIC RIMAN AT Facully of. Md.nag.?mort
\\ USINESS T OsmaTgouonol;stij)ﬁl'ng'ln'J
- INB VERSITY, derabad-5 , Telangan:
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PERFORM

IR)
UNSELLINGU
SALANDCO
ANCEAPPRAI

ce and mecasures to improve through
an
0BJECTIVE: o

This course 0
HRD.

ffers an understanding of employee pef

: Natur cmr)osc,Uscs,chclnr.,
UN]T*MNTRODTHO&] Concept Deﬁnition,Philosophy, ature, Scopepurj

Performance ppraisal- >
Components,objectives and systems.

UNlT-ll:PLANNINGPERFORMANCE: ——
Performance Appraisal — Emplgycr e

rsusperformance management and merit Tatin) nar
Zﬁd pgrformance planning, Performance Appraisal process.Developing

program. Issues in appraisal design.

and Employccpcrspcctivc, pcrfo.rm:mc-c .
g.Identifying performance dimensions, Kl A's
. an cffective appraisal

UNIT-11II:PERFORMANCEMEASUREMENT:
MethodsofPerformanceAppraisal, Pro’sand con’s of 360 Dcgree
Interviews and Conducting Appraisal Interviews. .
Barriers to effective appraisal and over coming barriers to appraisal.

Appraisal. Types of Appraisal

UNIT-1V:PERFORMANCE MANAGEMENT PRACTICES IN INDIA: .
Unique performance management systems followed in 1)Tata consultancy services 2)Ford 3)Deloittc 4)Titan

3)DHL Global services 6)Murrugappa group 7) ICICI Bank LTD 8) Reliance Retail 9) Future value retail Itd.
10)Scope international.

UNIT-V:COUNSELLING:

EmpIO)]/ﬁe counselling, chargcteristics of people with good mental health, nced and functions of
counselling, manager’s role in counselling. Types of counselling.

ESTEDR :
1. I?avidADccenzo,StephenPRobbins
lications. ’
Snell/Bohlander,“HmnanResourceManagement”

LuisR.GomezMejia DavidBBalki
4. JohnWNewstro W

Q. L.M.Prasad “p

FundamentalsofHumachsourchanagcmcnl”, WilcyPub
2.
5 , Thomson.

T P ard i -
m, OrgamzationalBehaviouru’Mc Gr);wl;{'lﬁﬂagmgHumachsourccq PHIPvt.Ltd.

rmclplesandpract@)Management",SultanCha d&Sons

Dr. Y VRAO

BO§ CHAIRP Prof. VISUDHA IELG Q‘a :
' Cﬁ ERSON BOs CHAIRPERSON 0.y P:)U ) k.%han rika —

DrY iRag NO%IE\I : Fu

Faculty of Management

CHAIRM AG
AN Osmania University,

ESS r\.'mNAGEMENT’Wde

_OSMANIA UNIVERS|TY
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TIVES:
Omgfcouf“ helps the students o

know ap
uram;c.lt focuses on latest tre out

nds in ins“rame.

- INTRODUCTIONTOINSURANCE.

N inition and naturc of insurancc,Rolc,'

J
pefin ; . mportance and fiypy; :
gning of insurance 8ndrc-lnsurance,prmqp1% of ing ctions of insyrapce,

jpsurance and insurance sector reforms jp India, trance,types of insurance,globalization of
IT,",LIFEINSURAN CE: .Leg.al aspects of ljfe insurance
Lifcmsumncc-pr-oc:cdurcforlssumgapollcy,lndian contract act special f; :

psurance laws, nsurance ACL, LIC, IRDA ACT., ’ eatures of insurance contract,

| NlT.IIl:GENERALINSURANCE:
| Ucmnccp( of Generallnsurance procedure

. »groupimane,GroupInsuranceTypes.
' [lealth, Accident,Motor,fircinsurance ma P ypes

s1neinsurance,claimsettlements.

wr - IV : POLICY DOCUMENTS AND ASSIGNMENT,

| &SURRENDEROFPOLICY: _

| j) Policy Documents : Life Insurance Pclicy Application and Process — Proposal Form and

| RelatedDocuments — Importance of a Policy Document — Format of a Policy Document —
PolicySchedule and its Various Components — Conditions and Privileges in a Policy

cument —DuplicatePolicies. ' N

b) /[z:sil:;nmcnt, Nl())mination & Surrender of ?olicy : Assignment of Ijlfe Inimaxgsnfizl;fiﬁ -

Conditional Assignment — Absolute Assignment — Process of A§s1%pmin -

ProcessofNomination—FeaturesofN ominatlon—A.ss.l gnmentVs.Nomination

SurrcnderofPolicies—ForeclosureofInsurancePolicies.

NOMINATION

INIT-V:POLICYCLAIMS: Death Claims — Maturity Documents required

. itl
~ ~Assignment — Waiver of Evidence of Ti

ipes of Policy Claims — Sugviva’ B'enents y Early Claims and Non-ea}rly Claims -
lrProcessing Early Claims Processing State —h i toujnenaturalCausesorAccidents—
Documentsre uiredforProcessingEarlyClalms—Deat u o
Nominati ! | : 15 Concession Clause and Exten
Omination ¢ — Claims Co

ChimsConcessionClause-Presumptiono < forClaimPayments

. ti
BtmanentDeathBenefitRider-IRDARegulat
2*Editin.

e 0.
MEEESIEQBQ.Q@ . ublishing,201 inPaul,Pearson,
l' BankingandInsurance,O.P Agarwal,Huma laya? alathaSureshéJus

2
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0 M)
MERRELATIONSHIPMANA GEMENT(

CUSTO

i with corporations making
OBIECTWES:h smportance of customer involvement and relations
To know the 1mpoOrk : ¢
th(::studentknowandbu11dbeneﬁc1alrelat10ns.

LATIONSHIP: »
UNIT_i:EVOIg‘UfEi(t)i?r? F%f;geMnf:{ I?t:” CRM Practice, Factors respc.,élfbillsI fosrcocihifgggﬁ’
ggPr—occsz,ﬁamc\;ork of CRM, Benefits of CRM, Types of , p ,

CustomerProfitability.

—-II:CRMCONCEPTS: ) ) o
UNéIstomer Value, Customer Expectation, Customer Satisfaction, Customer Acquisition,

CustomerRetention, Customer Loyalty, Customer Lifetime Value.Customer Experience
Management,CustomerProfitability.

UNIT-III:PLANNINGFORCRM:
StepsinPlanning—
BuildingCustomerCentricity,SettingCRMObjectives,DefiningDataRequirements,PlanningDesired
Outputs,RelevantissueswhileplanningtheOutputs,Elementsof CRMPlan,CRMStrategy:TheStrategy
DevelopmentProcess.

UNIT-IV:CRMANDBUSINESSSTRATEGY:

CRM- issues and strateg}es winning markets through effective CRM. CRM as business strategy ,
CRM process, Effective customer relation management through customer knowledge

management, call center management in CRM. Measuring customer life time value -customer life
cycle management.

UNIT—V:CRMPROBLEMSINIMPLEMENTATION:

Issues and Problems in Implementing CRM, Information Technolo

ofC(I}(I:dImplementation.CRMImplementationRoa
1. lishh -

JagdishN.Sheth, AtulParvati ar&GShai
’ Sh “ . )
OUCCpts,ToolsandApplicatio)lll“,Tlv,iH winesh, CustomerRelat“mShlpMan_agement”,EmergingC

nceptandTechnologies”, Elsevier. adivisi
nd | , »adivisionofR eadElseviewIndi
, ManagmgCustnmerValue”Cambridge. windmpv L

ment:ConceptsandCases”,PHI.

+ MukeshChaturved; Ab; tionshipManagement” i
. ,AbinayChaturyedi anagement”,PearsonEducation.
\\ Anlnd'anperSpective":ExcelBOOks i, CustomerRelat1onsh1pManagement_

| N-_KGovindBhat « .
DEY V RAG hat, CustomerRelatlonshipManage

nt”,(2018) HPH >k el
BOS\CHA ProfV.SUDHA ’ ) %
\ JERSON BOS : Prof K.G.Chandrika

gy Tools in CRM,Challenges
dmap,RoadMap(RM).
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COMPENSATIONMANAGEMENT(HR)

OBJECTIVE:
To impart techniques and methods for competing employer— employes negotiations for amiving
at optimal compensation system.

UNIT-EINTRODUCTIONTOSTRATEGICCOMPENSATIONMANAGEMENT:
Concept of compensation-Exploringanddefiningthecompensationcontext—Systemofcompensatnz—
compensation  dimensions-concept of reward-Role of compemsation = Orgazimtios-Noo-
financialcompensationsystem-Nzwtrendsincompensationmanagement.

UNIT-II:COMPENSATIONANDEMPLOYEEBEHAVIOUR:
Bases For Traditional Pay System and Modern Pay System-Establishing Pay Plans—
AligningCompensation Strategy with HR Strategy and Business Strategy-Senlonty and
Longevity pay-LinkingMeritPaywithCompetitiveStrategy-IncentivePay-PersonfocustoPay—
TeamBasedPay.

UNIT-III:DESiGNINGCOMPENSATIONSYSTEM: _
Building internally consistent Compensation System-Creating Internal Equity through Job
Analysisand Job Valuation-Building Market Competitive Compensation System-Compensation
Surveys-Integrating Internal Job Structure with External Market Pay Rates-Building Pay
Structures thatRecognize Individual Contributions-Constructing a Pay Structure-Designing Pay
for KnowledgeProgram.

UNIT-IV:MANAGINGEMPLOYEEBENEFITS:
Benefits — meaning ,strategic perspectives on benefits — goals for benefits , benefits need analysis ,
funding benefits , bench marking benefit schemes, nature and types of benefits, employes benefits
program — security benefits , retirement security benefits ,health care benefits , time- off benefits .
benefits administration.

UNIT-V:CONTEMPORARYSTRATEGICCOMPENSATIONCHALLENGES:
InternationalCompensationandCompetitiveStrategies-ExecutiveCompensationPackages—
CompensatingExecutives-CompensatingtheFlexibleWorkforce-
ContingentEmployeesandFlexibleWorkSchedules—
StrategiclssuesandChoicesinUsingContingentandFlexibleWorkers.
SUGGESTEDREADINGS:

Handerson,”CompensationManagementinaKnowledgeBasedWorld”,2007,PearsonEd.9®Ed.

JosephJ.Martocchio,“StrategicCompensation”,2006,PezrsonEdRichardI3™Ed.

Milkovich&NewMan,“Compensation”,2005, TataMcGraw-Hill, NewDelhi.

Dr.KanchanBhatia, “CompensationManagement’ ’,2009,HimalayaPublishingHouse.

\.] . TapomoyDeb, “CompensationManagement”,2009,ExcelBooks,NewDelhi.

!\ 6

HW N

w

. _DipakKumarBhattacharyya,“CompensationM gement”,2009,0xfordUniversityP
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COURSENO.GE-2
BASICBUSINESSANALYTICS(GE-ID

OBJECTIVE:

The course aims to provide an understanding of basics concepts related to Business Analytics
andpractlcalapproachusingMS-EXCELandsimpleprogrammingconceptsinR.

l,'NlT—l:!STRODUCTIONTOBUS!NESSANALYTICS:
Dcﬁmtlon,TypesofAnalytics-

pcscri_ptive,PredictiveandPrcscriptivc,BusinessAnalyticsApplicationsinDifferentAreas(BAinPract
ice),BigData.

UNIT-I:DESCRIPTIVEANALYTICS1:

Typc_'s of Data- Population and Sample Data, Quantitative and Categorical Data, Cross-
Sectionaland Time Series Data, Sources of data, Descriptive Statistics- Measures of Location
(centralTendency)-Mean,MedianandModeandrelationshipbetweenthem—Problems.

UNIT-III:DESCRIPTIVEANALYTICSZ:
MecasurcsofVariability-
Range,Variance,Standarddeviation,Coefficientof Variation,Percentiles,Quartiles, Analyzing

Distributions — Empirical Rule, Identifying Outliers, Box Plots, Measures ofAssociation-
ScatterCharts,Covariance,CorrelationCoefficient—Problems.

UNIT-IV:INTRODUCTION TO DATA MINING & ITS APPLICATIONS:
Definition and cocept of data mining, Data Mining tasks, KDD process, Benefits of Data Mining .
Data Mining applications in the arca of marketing and finance, Web Mining , text mining,.

" .

I. Cam:1,Cochran,Fry,Ohlmann,Anderson,Swee_ney,Wi]liams-
EsscntialsofBusincSSAnalytics,CengageLearnmg..

2. JamcsEvans,BusinessAmlytics,Pea.rson,SecondEdn'tlon,zo17,

3. AlbrightWinston,BusincssAna!yf.lcs-DataAnalysx.s- _
DataAnalysisanchcisi(?nMakmg,Cenga_cheammg,Reprmtzo16,

4. SahilRaj,BusincssAnalythS,CengagCLearmng.
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3 01(a)BANKING(E 0 'IJ'
T
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S: ; it

’ Ol?lj'}?gc{rfsc helps the students to know_ about !)ankmg and its
regulations.It focuses on latest trends in banking. UNI
T.I: IONTOBANKING: . U

U%ﬁlﬁfﬁlﬁfgggi:rciaIBankinginIndia,DeﬁnitionofBankcr,gustomcr,l.’uncuonsomcscr\'eBanka n
ndCommercialBank.EmergingrolcofbankcrsandROICOIBanksmECOnonucdeVCIOPmcnt,Rcfornmin b
bankingsector,Globalfinancialcrisis&Indianbankingsector.

UNIT-II:RBIANDTYPESOFBANKS: L . ) ) UNI
RBI,Constitution,OrgaxﬁzationalshcctManagcmcnt,ObJccths,Functlons,monctaryPollcy.DlstCoc)p L
eratichentralBank,RRB,NABARD,IDBI,SIDBI,DevclopmentBanks. of

1

UNIT-III: DELIVERY CHANNELS: ) ©
Overview of delivery channels- jts types — ATM< phone banking, call centres, internet banking,
mobile banking, payment gateways, MICR Electronic clearings. UNI

UNIT-IY:CUSTOMERREL.ATIO.NSHIPINBANKS: St
gzz's“:gg‘;‘:smegsi:iflOﬂShlfp b,Prchedure for ope{ling account  difference types of ?j‘
WTOHéPriHCiPle’sofsiundll(::r])di(r)xg "N cheques crossing, endorsements.Types  andeptes of -

. UNT
UNIT-V.REGULATIONANDINNOVATONINBANKINGSYSTEM‘ B

Commercial Bank, cregit allocation policies, Type f bar

Groupbanking, RRR Cooperativebanks, micre 2 YPes of banks, Branch banking, Unit banking, al

atest trends i banking ATM b,mlc_ro NABA'RD IDBI. di:

banking,plastic money, elecnomc’ i Ng, mobile banking, E-payment, credit card, online

aleguard forlnterpey Banking co nf;l:rsx? dlg;‘ktlrl ;lash EFT, ECS (Electronic Clearing System),

Of foreignbanks, adyap; " on of traditional banking and E-banking. MsMmE: UNI"

ages&dlsadvantagesofforeignbanks. S, irole Mea;

1. Introg DB S: Sourc

- Intro uctiontoBankine v::

) 'ngandInsurance oV];J ayaragavan'ly engar,ExcelBooks,2009. SO

3. Ba inancialManagt’am' 'Agam'al’HlmalayaPublishing,ZOl0. 1
anagementofRay, - zIt;_HBF:MacmillanZOIO. 2‘

aul,Pearson:zndEditioﬁ ma“‘”alsCl’Vices,PadmalathaSuresh&Justin 3
iannsurapee_ ) '
Wanc&princip“lizoﬂ]e,H.Narayanan,JaicoPublishjngHouse,2008 | 4.

ndPractice, M MishraandS. B.Mishra,S.Chand, 16*Editiop, 5.
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7o Know the impact of cyly
urc on Buyer B
chaviour

NIT-EINTRODUCTIONTOR

ST g UYERBE

ledf:xsltmdmgbamcsoﬂjuycrUchnvimlnlr[‘lg/\twoum

motivation,  Pergonality ang A’uitﬁ:rscmm
cs.

ingBuyerBehaviour,C

souralft . ,Conceptandtheoriesof

bchﬂVlOUMlfdclorsmframinLlMurkctinl:'Stratcg' fons. R
. ics

Pc i i i
rception  and its  implications.Role  of

NIT-IETHEORIESOFBUYERBEHAVIOUR:

Learningprinciples;C PP
p ples;Conceptsofconditioning,importantaspectsofinformationprocessingtheory.Prom

o r l!lforl]]“tlon. i i i

Nl'l‘—_lll:lMl’ACTOFCULTURl-ZONBUYERBEHAVlOUR:

Sn~ial and Cultural Settings: Social Class, Indian Socio — Cu'tural frames; Culture, elements
ofculture, Sub-culture and Cross culture and Cross cultural marketing practices. Fz;mily Life
Cyclc-Changingaspcctsoffamilysizc.

NIT-IV:BUYERBEHAVIOURDECISION:
Buyer dccision making: Information Search,
alternatives.Steps between evaluation of alternatives an

disposal ofproducts.

sources of information, evaluation of
d purchase decision. Buyer action and

NIT-V:ATTITUDE AND CONSUMER B.El_{AVIOUlf.:
leaning of attitude, nature and chara-ctensucs of attxfude,
ywrces of influence on attitude formation, model of attitude.

types of attitude , learning of attitude,

o : ior” ion/PHI
i ik« merBehavior ,2018,PearsonEducatlo HI
ls)qlf;l‘;(n\?z:::}ézgsx};c?g:;gviorConSumerBehaviour,2014,oxfordUmver51tyPrws
in
ili i » 8 PHI
: Lllcn,“MarketmgModels ,291 P e
(S-.}:'?RlNair "ConsumchchaviounnlnmanperSpuuve ,ZOIQ,HPH.
L , ehavior",2004,ThomsonLeammg.

Shethan dMittal,“CO"sumerB r,”2009,1:;xcclBookSNe:wDelhi.

(? tishBatra,“Consumcheha i
| i Prof KG.Chandrika
A Prof.V. UDHA
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dership Activities and its influence on Manﬂgeme
Lea 0t of

; ding int0
0BJECT (l)‘lfrfic offers an unficrs»stan

Tl?z:;;e in the organizations:

C

ERSHIP: ip motives, characteristjcg
TO LEARD leadership ’ 2 Of an effy...
ANTRODUCTIONT® & 2% = cader, complexities £ CClive

UNIT-EINTROE. ~ 0 nctions © ocess- the P 0

Leadership: Role pr

NDTHEORIES: . - _
UNlT—II:LEAz)ERhS'HSItl:g('f;Yé‘n“ifg)reneurialandSuperleadershlp.Transact1cmaleTransformauonaueal
PopularLeadership ’ .

dership.TriatandPath—Goaltheoriesoﬂeadershlp.

T-I":ORGANISATIONALCHANGE: .
UN';ypes and forces of change, Framework forchange management.Proactiv
change.Elements of planned change. Action research model.

Individual and organisational barriers to chan
tochangemanagement.

e change and Teactive

g¢ management and overcoming the barmies

UNIT—IV:INFLUENCEOFCHAN GE:

Six  belief changers that Influence change
mdividualchange. ’

oAf;;proa?heg : Kotter’s eight step plan, Greiner’s
rganisationa] change Factors contributj |
Overcomeresistancet et

organisational change through influencing

Change process model.Four key drivers

ochange, resistance to change.Best practices 10
U]\é{g_atrigSticﬁllgﬂg?ﬁfeggﬁ?rNDCHANGEMANAGEMENT- I
selementsoforga i, . » LYpesofCyt ‘o ; : cecu
1. S.Chan;la jrg::l:izltonalculture.Diagnosingu,crugtsi’:gra:gggzgisigzzi};:;ggﬁgﬁgrz .
ﬁﬁ;?Z:'lDuCksa l ehavmur‘"VikaSPublishin

brin, “R o aayGunet_t,«Theory 8HousePvt.1.td. 37Edition

an Behavior" M :

. ; I8anisns: ngs,Pract; . MeGrewHill,

\\\ AHa::;hornhill,Phil lfzt‘::)nChz!n e&De ef:;ﬂds,}(llls :HoughtonMifﬂinComP““y’
| ’ MlkeMillm ent ’2005,ExcelBooks,

Imore, M,
VRag m“afayau,‘qv})ap roach”, €arsop riSaun e18,“Managing Change-

13ging0rpa. s 1 Ucation, 2 6.
- RPERSON BO?%Q&?WH? tl(malchange’’,ResponseBooks,ZOO6' Ui’
PR RAQ RPERg( 0u Prof K.G.Chzm‘drik“fK(JL
1 A I | IVREEFN
"JN.&} ﬁv"ﬁﬁ\'rlig\zlli)rél‘ Bos IN R SHAlRMA R OUNo
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s course cnables the styge

. nts to
yelps to manage risk effectivcly.

1 RiSk i i

[W,T.l:lNTRODUCTlON:
gisk Vs Uncertain | Rijsk Mang
ofRisk Management and R Ma
Risks associated with Finape
Risk.Risk Reporting:Interna)

gement, object; '
ctives and ¢ :
Nagement procegs. ools of Risk Managcmenl.Principlcs

1al serviges firn
1 - T :
and Externa rcporting.ypcs ©f Risks, Product ang Capital Market

UN\IIT;II:D:EA.SERE\}V[EN.T&MANAGEMENTOFFINANCIALRISK'
L ue risk (VaR): The concept, computation stress .t i
nsk(CaR): ’ €s testing,

VaRandCaRtomakeinvestmentdecici I L

InsurancemethodsofR iskM tdemsm“s-_Mana8_1“grlskwhenrlsklsmeasuredbyVaRorCaR.Non-
Tatsfer A Lo anagement-RlskAvoxdance,LossControl,RiskRetention and  Risk
ransier. Asset-Liability Management (ALM): evolution & concept, RBIguidelines. Capital
Adequacy. Management of interest rate risk, liquidity risk, credit risk andexchangeraterisk.

back testing.Cash flow at

NIT-III:MARKET RISK MANAGEMENT:

Risk management principles, Sources of market risk, Derivatives and Risk management, Risk
management befcre VaR; Measures of financial risk, Coherent Risk Measures, Estimating Market
Risk; Estimating Liquidity Risk.

NIT-IV:SWAPSANDOPTIONSTOMANAGERISK:

Swaps ConceptofSwap.TypesofSwaps:InterestRateandCurrencySwaps.TheprocessotManagingRiskus ing

Swaps. ) i J{E
. . o inology, types of options : call, put, American and European
g)[:tl onsdp%iﬁ:;;g;h:2;I;l;n§ut§fymo)1,1%yandatthemoney.BlackandScholesoptlonpncmgmodel:Ass
1ons. ’

umptionsandlimitations.

NIT-V:FINANCIALENGlNEE:zlmggineering Factors contributing to growth of Financial

Sried scgpe. OZ f;i!;]tm:acr:d intra firm factors.Tools of Financial Engineer: MNcw product
Engineering:Environz -
development andNewProductStrategy-

SUGGESTEDBOQOKS: . t7,2007, TMH,Delhi.
«FinancialRiskManagements, ’
1. DunfmdBra(%ftreet;LI;;?EWMamgcmcnt”,Vls1011300k§1’Vt-L‘kd-
{3 (o ¥y .

h2006,Taxmann - )
4 ?:;:;I\tgg:mav:;\rma,“DeriVativesandeskManagcmcnt ,TMH.

[ - . g b i i i " PI{I.

» IndianInstituteofBankingandF in

Prof V.SUDHA Prof K.G.Chandrikg;k& @00

1. Y VRAO “RSON 0 U NOMINEE

' 0S CHAIRPERSON &- )
CHAIRPERSON B CHAIRMAN cevENTaculy o wtjapag;fymet.t
— NESS MANAGEMEN mania University,
R v BOS ng?AUAS;LA UNIVERSITY, Hydegﬁad-soo 007, Telangana

AAMA VIDYAL: . Hyderabad-500 007, T-S- India!




2021—2022

0 RSEN DSC=

< (NGANDSALESPROMOTION(M)
R
602 ADVERTISINGANES |

t of advertisements for promotion of
mportamn

OBJECTIVE: alselling and salespromotion.

It helps the stu
products.lt focu

dents to understand tl'lc i por®
ses on mediaplanning,p

UNIT—I:[NTRODUCTI?ON; mix, Elements of Promotion mix,types of promotion budget,promotion
Introduction a promoti ,

Strategies— Push Strategy and PullStrategy.

UNI;TE;LQI?‘{IE!}I}:;{:;?CG& Functions of advertising. Importance of advertisin
R(c)lc of ad,vcrtising in the national economy. Types of adver.tlsmg » commer
commercial, Primary Demand and Selective demand , Classified & Dis
advertising, cooperative advertising. Advertising appeals. Advertising

g in modern marketing,
cial and non-

play advertising, comparative
message, Advertising budget.

UNIT-III:-MEDIAPLANNING:

Mediaplanning, Types of Media,Media Vehicles,Media Concentration V/s MediaDisruption
Mediascheduling. '

UN lT—IV:PERSONALSELLING:

Introduction to personalsellin

g.Role and I ]
PcrsonalSelling.PersonalS el e Personals enlng,Theories of

ling process.PersonalSelling in Servic eIndustry

UNlT—V:SALESPROM OTION:
SalcsPromotio

n-Objectives T
ConsumerOriengeq SalesProglp:ts, of SalesPromotlon-Trade orie
Consumer SalesPromotionTools Ol(l)“?.s ed SaleaFommation,ard
A | D : = elfoﬁbrs PHCCP
1 “« ’ romotlo
) D:K:l}(‘iggktlzr ﬁdver Semep anagemen nsaPreImumPromotxons
3 &r Kue:n(;r’“ d r lS]ng dPrOm(;tloI:lth ’2018,HPI{
b SAChunayy oy TUSIn Managemepg: f)TMH
*, StillRecharq Adverts 5 »PHI,
() rd SalesMap, ‘;ft*gexélem",}mH
DY estEditi '
BO YVRao P On’zolg’PrenticeH i
S\CHAIRPERSON Brof.V.S ali C}<
ﬁi,v__:» sy L0 0
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ANCIP L OSMap 4 M E
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Hye. .- SMmania University,
Yuerabag-500 007, Telangan:




— S

BBA(CBCS)Syllabus2021—2022

The main jecti .

andknowledzzje::alve of the.cour.se s to of.'fer knowledge on various approaches to talent

varietyofingaat, nagemcnf inbusiness organizations, The coursealso facilitate discussionon a
y itu 1onalstrateglesandmodelsfordealingwithtalentandknowledgemanagement.

UNlT—l:lNTRODUCTICNTOTALENTMANAGEMENT:
;Ia‘aI'Tg‘tManagemcnt—Evolution, elements, benefits and challenges of Talent Management system.
ui 1 ing Blogks_ of Talent Mangement: Competencies, Performance Management, Evaluating
employce potential- modcrr} practices in Talent attraction , selection, retention & engagement.
Talent management and social media — emerging trends in Talent Management.

UNlT—II:S.UCCESSIONANDCAREERPLANNING:
Suc.ce.ssxon Planning, Talent Acquisition, Talent Identification, Talent Development,
TrammgCoaching,TalentmanagementStrateg-ies.RoleoﬂeadersinTalentManagemept.

UNlT-—llI:KNOWLEDGEMANAGEMENT:
Concepts, Forces driving knowledge management. knowledge systems, knowledge
strategies,technologiesforknowledgemanagement,factoriesinﬂuencingknowledgemanagement

UNIT-IV:NATUREQ FKNOWLEDGE:
DatainformationknowledgeWisdom,useofknowlcdge,typesoﬂcnowledge,knowledgemanagements
olutions,mcchanismandsystemsknowledgeinfrastructure.

UNIT-V:KNOWLEDGEFRAMEMANAGEMENT:
Knowledge management frame Handsnon — earl’s sever schools of knowledge
management.Alvesson &Karreman’sknowledge management approaches,knowledge management
approaches.Knowledge management infrastructure organizational. Impact of knowledge
management on people process, products on organizational performance knowledge discovery
systems.

n .
Ed byLanceA. Bergerand Dorothy R Berger. “TheTalent Management Handbook”,
2004, TataMcGrawHilledition.

I
.

2. EdbyLarrylIsraelite,*“TalentManagement”’, ASTDPress.
3. SajjadMJasmuddin,“KnowledgeManagement”, 1 “ed,2009,Cambridgc.
4. StuartBarnes,"KnowledgeManagementSystems”,Ed,Ccngachcaming
5. IrmaBecerra- )
Femandez,AvclinoGonzalezandRajivSabhcrwa1“KnowlcdgeManagcment‘ ,2009,PearsonEduc
ationlnc. ] )
-\ DonaldHislop,“Knowledgemanage tinOrganizations™,2009,0xfo dUniversityPress,Second
6\4 redition. n%‘ ﬁg -
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COURSENO.DSC-603 (b)

RURAL MARKETING(M)

OBJECTIVE:

Thelol;.]rectlgle of the course is to introduce rural market dynamics to the students so that they
can Iearn about rural behavior and factor that differs from urban market.

UNIT-I: INTRODUCTION TO RURAL MARKETING:
Definition of Rl.lralmarketing, rudianRural markets, Environment:Population & its locations, occupation
pattern, expenditure pattern, infrastructure facilities.

UNIT-II:RURALMARKETING&RURALBUYINGDECISIONPROCESS:
RuralMarketing—ConceptandScope-NatureofRuralMarkets—AttractivenessofRuralMarkets
- RuralVsUrbanMarketing-CharacteristicsofRuralConsumers—BuyingDecisionProcess—
PotentialandSizeoftheRuralMarkets.

UNIT-UI:PRODUCTMIXDECISIONS:
Product Strategy — Product Mix Decisions — Decisions Involved in Product, Branding,
Packaging,ProductLineandProductMixDecisions.NewProductDevelopment,ProductLifeCycle,Co

mpetitiveproductstrategiesforRuralMarkets.

UNIT-IV:PRICING&PROMOTIONSTRATEGY:
Pricing Strategy — Pricing Policies — Innovative pricing methods for Rural Markets —

PromotionStrategy—AppropriateMedia—-DesigningRightPromotionMix—PromotionalCampaigns.

UNIT-V:RURALDISTRIBUTION:
Distribution — Problems encountered — Selection of appropriate channels — New approaches

toreachoutruralmarkets—Electronicapplications.RuralMarketingInformationSystem.

SUGGESTEDBOOKS:

1. BalaamDogra&KarminderGhuman,RuralMarketing:Concept&Cases,TataMcGrawHillPublish

ingCompany,NewDelhi.
2. CSGKrishnamachary&JLalithaRamakrishna,RuralMarketing,PearsonEducation, Asia
3. AKSingh&SPandey,RuralMarketing,IndianPerspective,NewAgelnternationalPublishers
4. PhilipKotler,MarketingManagement,Prentice-HallIndiaLtd,NewDelhi
5. RuddarDus Sundaram,IndiznEconomy,TataMcGrawHillPublishers,NewDelhi
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socialjustice, limitation of management prerogatives, increasing labour {%ponSlblllt.)’ n
productivity.Jointconsultationin]ndia.Theemploymcntrc:lationship,Employeerelatlon.'z‘.,Managlllge
mployeerelations,Employeevoice.
UNIT—IV:TRADEUNIONlSMANDINDUSTRIALRELATIONS:
Labour movement:

. Trade union movement, Functions and problems of trade unions.
InternationalLabour M :

World Federationof T Ogement. International Confederation of Free Trade Unions %CFE‘;{)S'
orld Federationof Trade Unjopg WFTU), Int i ization' 0). Worke
Participation inManagement—Form(,\ U), International Labor Organization's (IL
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-ageLeglslatlonandAdministratlon:Theneedf -1936,The
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1976.Managing“1eworkenvironmempH};n}elI]lt of Bonus Act- 1965, Equal remuneratl
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PROJECTREPORTANDVIVA-VOCE

Student should choose a topic based on his elective chose ninthe final year and make a study
and prepare are port which will be evaluated through a viva-voce.
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¢ BUSINESS ADMINISTRATION

Internal Examination.

Model Questionl Paper —

VvV & VI SemInternal Exam

I1& ITI Year- oL IV,

Number of internal examinations

Duration of Internal examinations
Marks allotted
Multiple Choice Questions
Assignment

Seminars

Total
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www. mahavidyalaya.orgEmail:-info hindimahavidyalaya.or

DEPARTMENT OF BACHELOR OF BUSINESS ADMINISTRATION

Model Question Paper — External Examination.
II& III Year- IIL, IV.V & VI SemInternal Exam

PART — A — SHORT QUESTIONS

L Answer any 5 out of the following questions 5X4= 20 Marks
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.

PART — B- ESSAY QUESTIONS

11 Answer any 5 out of the following questions. 5X10=50 Marks.

1. or 1. (Unit =D
2. or 2. (Unit —IL)
3. or 3. (Unit — 11D
4. or 4.(Unit —IV)
5. or 5.(Unit — V)
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S PANEL
EXTERNAL EXAMINAR
—Designation | Subjects Contact [ poom—
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51 | Name of the | Designa Number
faculty
N member
0 : E e :
R T TXT Asst.prof Holy Business 9866819299 | saiy ISTinivas@gmgy)
Srinivas Mary Degree Statistics .com
MBA,M.Phi | College,SR Economics
1 (Statistics) | Nagar,Hyderab
ad
2 Dr Dept of Business 9441381847 samunnatha@gmail
Samunnath Business Statistics .com
Vv Management O
U
3 . . . . ~
Mr.MD.Haf Asst.Prof Principles of | 8686580668 Mdabdlhafeez@gm
fi
ez MBA Omega PG Marketing ail.com
| College
4 | Drpadmaja -
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St St prof Principles of |9949020751
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